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Vinyl 
Revival
Tim Tucker—owner of OUTSIDE THE BOX  
MUSIC , which specializes in vintage, unique and 
hard-to-find records—has been obsessed with 
collecting vinyl since he was 4 years old. “My 
godmother used to take me to The Salvation 
Army Thrift Store in Oakland,” says Tucker. 
“She’d give me two bucks and just plop me in 
front of this big square bin full of 10-cent 45s, 
and she’d wander off. I would sit there and go 
through that bin until she came over and got 
me. I knew the Motown label, the Tamla label, 
the Atlantic Records label, and the Soul label. 
I knew those labels had good music on them 
even if I couldn’t read. So I would always go 
looking for those.”

This, Tucker says, is why he loves 45s. “With 
vinyl, people have that nostalgia, that tactile ex-
perience of actually handling and touching and 
seeing it and reading all the information.” 

That childhood obsession became a full-
time livelihood of selling vinyl through his online 
shop. The most popular music on his site? Vin-
tage soul, R&B and funk. “There’s so much mu-
sic that’s not been transferred over to stream-
ing,” he says. “There’s a lot of older music out 
there from these little mom-and-pops—a lot of 
them could only afford to record a single as op-
posed to a whole album. At one point, all people 
were doing was releasing singles.”

Much of this music is undiscovered, says 
Tucker, who has created a boutique experience 
with audio clips from available offerings, mostly 
45s, LPs and 78s. “I encourage people to ask 
questions,” he says. “The great thing about vi-
nyl is that there’s just so much of it. You literally 
can spend days and months exploring all these 
styles of music.”

The thrill of vinyl is in the hunt. Tucker is not 
afraid to take a chance on unknown stuff. He 
searches thrift stores and flea markets and 
procures material from other sources as well. 
“A guy brought me a box of records, and I paid 
him 50 bucks. As I’m putting it in the trunk, I 
saw this one record and something in my head 
said that’s worth money. And it was mint—I 
mean, it was stone-cold mint! I look it up online, 
and it was this rare jazz-acid-fusion-funk-like 
thing, but there was no price on it. I put up an 
audio clip on my website and within about 15 
minutes that record sold for like 900 bucks! I 
could go on and on with stories like that. You 
just never know what you’re gonna find. And 
that’s what’s fun about it!”

Dig through OTB-MusicWorld.com for the 
latest cool vinyl finds and tasty audio clips. 
		                  —LAURA MARTIN

k e v i n g om e z

If you’ve ever wondered how to support an employee who has lost a 
loved one, Margo Fowkes has you covered.

Fowkes’ book “Leading Through Loss” (Find Your Harbor Press, 
2022) provides a road map for leaders on what to do when a griev-
ing employee returns to work. “I wanted it to be practical and user-
friendly,” says Fowkes, who spoke with executives and managers—
locally, nationally and internationally—to gain perspective. “Leaders 
often believe that they should know what to do and how to make it 
better for a bereaved employee who’s coming back to work. Instead, 
they need to allow themselves to be guided by what their employee 
says they need, because everyone’s grief is different.” 

The book also addresses how to handle grief while teleworking 
and what to do if you are the one who is grieving. Appendixes offer 
resources, a sample bereavement policy and what a workplace grief 
support group might look like.

Woven into the book are stories of people who returned to work 
after experiencing a loss. Some experiences were positive, others 
not so much, which spurred Fowkes, who regularly interacts with 
people in the workforce through her consulting business, OnTarget 
Consulting, to write the book. “What I kept hearing was, ‘I went back 
to work and the silence was deafening,’” she says. 

Fowkes has had personal experience with grief. Her son, Jimmy, 
died of cancer in 2014. In 2016, she started Salt Water (findyourhar-
bor.com), an online community for those dealing with grief and loss. 
“So much of it is simply saying, ‘I am so sorry this has happened to 
you,’” she says. “The hard part is that you are talking to someone 
whose life has shattered.” 

Find “Leading Through Loss” on Amazon, bookshop.org and at 
Barnes & Noble.—ELENA M. MACALUSO
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