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To Black Friday or Not Black Friday, That is the Question
Will you go shopping on Thanksgiving Day?

BY ELENA M. MACALUSO

Several years ago BC (before children), my friends Janice 
and Marc were staunch participants in Black Friday 
sales, getting up at 2 or 3 a.m. the day after Thanksgiv-
ing to wait in line at Best Buy or Walmart or Target or 

wherever the hot sale was to score crazy deals on TVs, laptops, 
even hair dryers. (“They were so cheap, I could not afford not to 
buy three,” said Janice.) As much as I love a bargain, I thought 
my friends were a little nutty.

Nowadays, you show up at some stores at 3 a.m. on Black 
Friday and you’ll be lucky to get a computer cable, much less  
a computer. 

With stores and malls opening on Thanksgiving Day for Black 
Friday sales, it leaves some of us wrestling with our conscience: 
Is it right to promote—via our wallets—the desecration of a 
national holiday in favor of rabid consumerism? Or are we just 
going along with the times? 

As a former retail employee who thought it was bad enough 
to endure shifts as early as 6 a.m. the day after Thanksgiving 
to as late as 11 p.m. during the holiday season, part of me believes 
that I should boycott shopping on Thanksgiving Day to show 
some solidarity to my brothers and sisters still in the trenches 
of retail. Then I wonder, am I really doing them any favors by 
staying away if they are going to have to work anyway? Can one 
holdout really make a difference? And do the employees care 
that much? Maybe it helps to be busy. Maybe they relish the 
excuse to get away from their families. Some may even be getting 
holiday pay. Also, as many people point out, gas station atten-

dants, nurses, doctors, firefighters, police officers and those in 
similar occupations work all holidays. 

But there is a big difference between filling the gas tank on 
your way home from your grandmother’s house and stopping 
off at Target to pick up a new gas grill that happens to be on 
mega sale.

Poor ol’ Thanksgiving has gotten the short shrift for years. 
Malls pipe in “White Christmas” before you’ve even placed the 
order for your Thanksgiving turkey. You no sooner dispose of 
your Halloween candy and jack-o’-lantern when out come the 
lighted reindeer lawn decorations and Christmas themed/
shaped/colored food. (Actually, who are we kidding? The Hal-

loween and Christmas stuff are 
often out concurrently.) Is it really 
any surprise that the day has finally 
come that we’ve decided to steam-
roll Turkey Day and dive headfirst 
into Christmas?

Well, stop the steamrollers, because the tide appears to be 
shifting just a little. Some stores and malls that formerly opened 
on Thanksgiving Day are now choosing to remain closed. And, 
as a counterpoint to Black Friday, there’s Small Business Sat-
urday, which falls the Saturday after Thanksgiving and encour-
ages shoppers to patronize local brick and mortar merchants. 
Perhaps instead of the big box stores, you’ll find yourself shop-
ping at Fleet Feet for the runner on your holiday gift list or at 
William Glen for your favorite home chef. Similarly, Record 
Store Day, which happens twice a year with one of the days 
coinciding with Black Friday, encourages shopping your local 
record stores for one-of-a-kind finds available only that day. 
(Last year, my music-loving boyfriend achieved nirvana at 
Dimple Records on Arden Way while the rest of the world fought 
for a parking spot up the street at the mall.)  

I am actually glad to see this shift. As much as I love Christ-
mas—and I do love it: the decorations, the festivities, the music, 
the lighted reindeer lawn decorations, even Christmas themed/
shaped/colored food (I’m a sucker for those Goldfish crackers 
with the “Santa fish” on the package—and I don’t even like 
Goldfish crackers!)—I also really love Thanksgiving. I love that 
it is the quintessential fall holiday, much like Fourth of July  
is for summer. I love that it promotes gratitude—a possible 
antidote to a lot of the angst in the world today. I love the sense 
of community and goodwill generated by area Thanksgiving 
Day fun runs such as Run To Feed the Hungry, the Folsom 
Turkey Trot and the Elk Grove Gobble Wobble. I love feeling 
the connection to my late mother while making her famous 
stuffing recipe and watching snippets of the Macy’s Thanksgiv-
ing Day parade in New York City, her hometown and my  
home for a short bit. And even though I am not a big fan of 
eating turkey, I love all the turkey-themed decorations: ceramic 
turkey figurines, turkey cling-ons and cutouts, turkey dishware, 
turkey napkins . . . hey, we all have our quirks. And when it’s 
over, I love that it hearkens in my most favorite time of  
year: Christmas. 

But only when it’s over, and not a moment before. 

I S  I T  R I G H T  T O  P R O M O T E  
T H E  D E S E C R AT I O N  O F  A  
N AT I O N A L  H O L I D AY  I N  FAV O R 
O F  R A B I D  C O N S U M E R I S M ?
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AND THERE’S MORE . . .
 Sacramento Magazine’s  

Best of Sacramento party, 
which benefits Make-A-
Wish, takes place Saturday 
evening, Nov. 17, at the 
Sacramento Convention 
Center. It’s an extravaganza 
of food, wine, beer, dancing 
and more. Get your tickets 
now! ($80 in advance, tickets.
com or 916-808-5181)

 The Winter/Spring 2019 
edition of Our Wedding 
magazine comes out this 
month. Watch for it—it’s got 
fun Love Stories from local 
just-marrieds, gorgeous 
styled shoots from area wed-
ding planners and photogra-
phers, the all-important list of 
venues and much more.

E D I T O R ’ S  N O T E

Let the Season Begin
CONFESSION: I HAVE NEVER BEEN BLACK FRIDAY 
SHOPPING. At least not as it is these days, with stores 
opening on Thanksgiving Day and people camping out 
to be early in line for slashed prices on electronics and 
Instant Pots. I think my mother may have dragged us to 
the mall on the Friday after Thanksgiving back in the 
’70s, but that was before things got so crazy. (Although 
one of my earliest memories of shopping with my mom 
involves coming around the corner at Macy’s during a 
white sale to see two women in a shouting tug of war at 
the bedspread table, which was a heaping mess.) 

For this issue, former Sac Mag associate editor (and former retail employee) Elena M. 
Macaluso writes of her ambivalence about Black Friday—is it an assault on a family holiday 
or an economic driver that helps keep people employed?

In my family’s experience, it’s a little of both. My daughter, 22, has worked at Kohl’s to 
help cover her college costs. As many of us know, Kohl’s is pretty much ground zero for 
Black Friday. Starting on Thanksgiving Day, people turn out in droves and they shop all 
night. My daughter works in customer service, taking returns and explaining “Kohl’s 
Cash”—a sometimes-complicated rewards system—to people. “It’s not currency,” she says, 
on repeat.

For some people, Black Friday is like a sport. Be first, get the best deal, boast about it 
later. For others, it’s regarded as sheer hell to avoid. That would be me. On the Friday 
after Thanksgiving, I prefer to be home eating leftover turkey and stuffing. But I don’t 
begrudge the sport-shoppers their fun. It’s not been ideal when our daughter has headed 
out right after Thanksgiving dessert for an all-night shift at Kohl’s, but the store makes 
it as fun as they can, with company-provided food in the breakroom and plenty of coffee. 
The energy is always high, I hear.

I like the idea of doing a little Christmas shopping later that weekend—we’ve often 
come to midtown for Small Business Saturday, and also hit Fair Oaks Village and some-
times Historic Sutter Street in Folsom. Last year, I shopped the boutiques in the Broad-
way Triangle in Oak Park—Display: California, Plant Foundry, Underground Books, 
Nectar, Miel, Rire and the fun stocking-stuffer-loaded store called Strapping—and found 
plenty of locally made gifts.

However you start the holiday season, we hope you enjoy it with family and friends!

KRISTA MINARD
krista@sacmag.com

C O N T R I B U T O R S

Beth Baugher
“What? Lady bosses 
and superheroes? 
Yes, please!” says Beth 
Baugher, longtime 
photographer for 
Sacramento Magazine 
and Our Wedding. “I was 

over the moon to work on this assignment. Such 
an honor to meet and work with these influential 
women! I especially enjoyed the playful aspect  
of the assignment.” As owner of True Love Photo, 
she also is one of the area’s most popular  
engagement and wedding photographers, and 
her photo of high school sweethearts getting 
engaged at an Elk Grove Chipotle went viral this 
past summer.

Create + Gather
Husband-and-wife  
photographer duo 
Gary and Lisa Ashley 
established Create 
+ Gather as a way to 
showcase their col-
laborative efforts with 

artists, influencers and families in our community 
and beyond. “With every project we work on, we 
hope to make a meaningful connection with those 
around us,” says Lisa, and their work photograph-
ing “Southern Hospitality” in this issue certainly 
falls into that theme. The Ashleys also are owners 
of The Wedding Artists Co., Little Deer Photog-
raphy and Gary Ashley Photography. Their work 
also regularly appears in Sacramento Home. 

Catherine 
Warmerdam
“It’s important to 
remember that the 
success of R Street 
isn’t accidental,” says 
Catherine Warmerdam, 
who reports on that  

district’s latest developments for this issue.  
“It’s the result of years of creative planning on  
the part of city leaders, public agencies and de-
velopers who cared about crafting well-designed 
public spaces. I love all the opportunities for  
discovery along the corridor—the architecture, 
the murals, the people—especially when tra-
versing the area on foot. R Street isn’t simply a 
destination; it’s an experience.”




